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PGA PERFORMANCE CENTER PRESENTED BY MERCEDES-BENZ SET TO
ENGAGE RYDER CUP SPECTATORS IN THE ULTIMATE TEAM EVENT
Note: The PGA Performance Center presented by Mercedes-Benz
 is open Sept. 25-30, at Medinah (Ill.) Country Club
MEDINAH, Ill. – The PGA Performance Center presented by Mercedes-Benz invites spectators to the 39th Ryder Cup to take advantage of an interactive experience while attending the ultimate team event in golf, Sept. 25-30, at Medinah (Ill.) Country Club. The Performance Center, positioned in the Ryder Cup Plaza just left of Hole No. 18, will be open free of charge from 7:00 a.m. to 7:00 p.m.
Mercedes-Benz, a PGA of America Official Patron, The Official Vehicle of The PGA of America, presents the PGA Performance Center as an opportunity for spectators to interact with the advancements that have evolved in the game of golf and the most technologically advanced vehicles on the road.
Visitors may enjoy the latest in putting and swing analysis and supported by PGA Professionals. Spectators will test their swing using advanced, biometric swing technology or measure putting prowess using state-of-the-art g-putt technology.

Other interactive events include:
· The Mercedes-Benz Performance Drive Hole-In-One Challenge on the par-3 hole positioned near the main spectator entrance, where all entrants have the chance to win a 2013 Mercedes-Benz GLK350 (base model).

Begun in 1927, The Ryder Cup is among the last great professional sporting events where winning, and not prize money, is its own reward. Covering 85 years, the Ryder Cup is one of the most spirited, exciting and compelling events in sport, and it features the greatest players in the world while producing some of the greatest moments in the game.

About Mercedes-Benz USA
Mercedes-Benz USA (MBUSA), headquartered in Montvale, N.J., is responsible for the distribution, marketing and customer service for all Mercedes-Benz and Maybach products in the United States. MBUSA offers drivers the most diverse line-up in the luxury segment with 12 model lines ranging from the sporty C-Class to the flagship S-Class sedans and the SLS AMG supercar.
MBUSA is also responsible for the distribution, marketing and customer service of Mercedes-Benz Sprinter Vans in the U.S. For information on MBUSA and its products, please visit: www.mbusa.com and www.mbsprinterusa.com. Accredited journalists can connect by visiting: www.media.mbusa.com
About The PGA of America
Since its founding in 1916, The PGA of America has maintained a twofold mission: to establish and elevate the standards of the profession and to grow interest and participation in the game of golf. By establishing and elevating the standards of the golf profession through world-class education, career services, marketing and research programs, The PGA enables its professionals to maximize their performance in their respective career paths and showcases them as experts in the game and in the multi-billion dollar golf industry. By creating and delivering world-class championships and innovative programs, The PGA of America elevates the public's interest in the game, the desire to play more golf, and ensures accessibility to the game for everyone, everywhere. As The PGA nears its centennial, the PGA brand represents the very best in golf.
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