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RYDER CUP COMMUNITY RELATIONS PROGRAM

GENERATES MORE THAN $3.2 MILLION TO BENEFIT 100 CHARITIES
Editor’s Note: For complete details of the Ryder Cup Community Relations program,
 visit http://www.pgalinks.com/diversity/index.cfm?id=communityrelations
MEDINAH, Ill. – The Ryder Cup Community Relations program, which featured the teamwork between the PGA of America and Medinah Country Club, has generated more than $3.2 million in funds to benefit some 100 charities. Additionally, more than 11,000 youth participated in programs designed to educate them about the Ryder Cup; and learn how the 2012 event will impact their communities and introduce them to the game of golf.
The Ryder Cup Community Relations program endeavors to improve youth education, youth health and wellness, as well as youth sports and family services. The programs featured the Magnificent Moments campaign that raised funds for the Ronald McDonald House Charities of Chicagoland and Northwest Indiana, and the Illinois PGA Foundation.

Continuing a tradition begun in the 1999 Ryder Cup, the 2012 U.S. Ryder Cup Player charity distribution of $2.6 million will allocate funds to charities and PGA growth of the game programs on behalf of Captain Davis Love III and the 12 U.S. Team players.

The 2012 Ryder Cup Community Relations program also features:

· The Ryder Cup Captains Challenge - Hosted Sept. 26, by Rich Harvest Farms Golf Club in Sugar Grove, Ill., the celebrity pro-am is anticipated to raise $300,000 to benefit the PGA Foundation and the Kids Golf Foundation of Illinois A donation will be made to the Shriners Hospitals for Children – Chicago.

· Levy Restaurants Concessions for Charity – Levy Restaurants, the Food & Beverage partner of The PGA of America, selected Lake Park School District 108 to provide 500 concession volunteers. The District will receive $200,000 from the Levy Restaurants Concessions for Charity program.
· Ryder Cup Tickets for Charity – Approximately 73 local youth and family-based charities receive two weekly tickets to support their fundraising activities. Collectively, through auctions and fundraisers, these charities are anticipated to generate more than $206,000.
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· 2012 Limited Edition Ryder Cup License Plate Program – The Illinois PGA Foundation, in partnership with the Illinois Secretary of State’s office, released a limited-run special event license plate to celebrate the 39th Ryder Cup. Illinois drivers have until Sept. 30, to purchase the commemorative plate, while out-of-state golf enthusiasts may order a plate as a souvenir by visiting www.ipga.com. Proceeds benefit the Illinois PGA Foundation youth golf initiatives, The First Tee program, scholarships and growth of the game grants program.

· Ryder Cup Youth Skills Challenge – More than 3,000 junior golfers across the state of Illinois participated in the free summer-long competition, with 32 finalists from four regional championships advancing to Medinah Country Club for the finals, Sept. 22. Illinois PGA Professionals supported the program, providing free instruction.
· Ryder Cup Welcome Card – Thirty Chicago-area elementary schools and some 8,000 students participated in the inaugural Ryder Cup Welcome Card initiative. Students were encouraged through the project to learn more about Ryder Cup history, its community impact and the values and benefits of golf. Each student-designed golf-themed welcome card will be placed in hotel rooms at Ryder Cup host hotels. 
Begun in 1927, The Ryder Cup is among the last great professional sporting events where winning, and not prize money, is its own reward. Covering 85 years, the Ryder Cup is one of the most spirited, exciting and compelling events in sport, and it features the greatest players in the world while producing some of the greatest moments in the game.

About The PGA of America
Since its founding in 1916, The PGA of America has maintained a twofold mission: to establish and elevate the standards of the profession and to grow interest and participation in the game of golf. By establishing and elevating the standards of the golf profession through world-class education, career services, marketing and research programs, The PGA enables its professionals to maximize their performance in their respective career paths and showcases them as experts in the game and in the multi-billion dollar golf industry. By creating and delivering world-class championships and innovative programs, The PGA of America elevates the public's interest in the game, the desire to play more golf, and ensures accessibility to the game for everyone, everywhere. As The PGA nears its centennial, the PGA brand represents the very best in golf.
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