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ARLEN KANTARIAN 
 

Arlen Kantarian has served as Chief Executive Officer and in senior level positions 
with leading organizations in the sports and entertainment industry, including 
CEO of Professional Tennis for the United States Tennis Association (US Open), 
President and CEO of Radio City Music Hall, and Vice-President, Marketing for the 
National Football League.  Kantarian’s vision for merging tradition with 
innovation has led to record growth for each of these organizations. 
 
During his nine years as CEO at the USTA, Kantarian oversaw all aspects of its Professional Tennis 
operations, including the US Open,  Pro Tour events, the U.S. Olympic  and Davis Cup teams, and the USTA 
National Training Center.  His initiative for marrying sports and entertainment led to a doubling of 
revenues, new innovations for the sport, and a transformation of the US Open into the highest attended 
and most profitable sporting event in the world. Over 720,000 fans now attend the US Open with over 100 
million television viewers in 185 countries worldwide.  New innovations under Kantarian’s direction 
included the introduction of instant replay, prime-time network finals, in-stadium video screens, live 
entertainment throughout the grounds, and the change to blue courts now being utilized in recreational 
courts throughout the country. In 2004, Kantarian developed and launched the US Open Series, bringing 
together eight disparate U.S. tournaments into a summer ‘regular season’ of tennis linked to the US Open, 
redefining the television and sponsorship model for the sport.  
 
While CEO of Radio City, Kantarian led the revitalization of Radio City Music Hall into a premier, live 
entertainment company, and tripled the company’s earnings.  During his tenure as CEO, Radio City 
became the #1 grossing theatre in the nation, promoting over 200 sold-out events each year, including the 
Grammy Awards, ESPY Awards, top concert artists and family attractions.  Kantarian led Radio City’s 
worldwide expansion efforts, changed the company name to “Radio City Entertainment”, launched the first 
Radio City Christmas Touring Shows, and developed and produced worldwide entertainment events and 
television specials, including three Super Bowl Halftime Shows and the World Cup Opening Ceremonies.  
In 1994, Kantarian executive produced the Michael Jackson Super Bowl Halftime Show, forever changing 
the landscape of Super Bowl halftime entertainment. 
 
While Vice President-Marketing at National Football League Properties, Kantarian oversaw the marketing, 
promotion, and sponsorship business for the NFL and the Super Bowl.  He packaged and negotiated over 
20 new sponsorship/media partnerships with blue chip companies, helping to triple League-wide sponsor 
revenues. During his 8 year tenure, NFL Properties became the nation’s leading sports marketing and 
licensing organization.  Prior to the NFL, Kantarian served in senior brand marketing and management 
roles with Pepsi-Cola and Colgate-Palmolive. 
 
Kantarian is the recipient of the Dick Schapp Lifetime Achievement in Sports Award “for helping to shape 
the world of sports in a manner that has positively impacted players and spectators”, as well as the March 
of Dimes Sports Leadership Award.  He was named to Business Week’s Top 100 Most Influential People in 
Sports and to Sports Business Journal’s Top 50 Most Influential People in the Industry for six consecutive 
years. 
 
Kantarian serves as the Lead Director for Martha Stewart Living Omnimedia, Inc. and on the Board of 
Advisors for Georgetown University McDonough School of Business. He was appointed by Mayor Michael 
R. Bloomberg to serve as a member of the Sports Development Corporation for the City of New York and 
served on the Board of Advisors for The World Congress of Sports.   Kantarian is a cum laude graduate of 
Georgetown University and holds an MBA cum laude from New York University Stern School of Business.  
He and his wife Ann have 5 children and live in Rye, New York. 


