PGA FREE LESSON MONTH GURU MIKE LUCAS LOOKING FORWARD TO 
ANOTHER SUCCESSFUL YEAR IN 2009
Mike Lucas, PGA director of instruction at Frankie’s Golf Range in North Charleston, S.C., knows a little something about Play Golf America’s PGA Free Lesson Month, as he gave a total of 89 free lessons in 2008.

“The program has been very successful at our range,” said Lucas, a PGA member since 1991. “It has been great to interact with new golfers and many of those who have taken a free lesson have a much higher interest in the game now.”

Lucas attributes much of his PGA Free Lesson Month success to on-site golfers that are interested in getting a quick tip.
“Many of the golfers I have given lessons to are already on site at the range before they find out about the program,” said Lucas. “I set aside hours on different days during the month to make sure I can give these types of lessons as well.”
Lucas won the grand prize for the PGA/LPGA Professional giving the most free 10-minute lessons in 2008. As part of his grand prize, Lucas will make an appearance on Golf Channel’s “The Fix” on May 4, and has also received a set of custom-fit clubs from Nike.
“I am really looking forward to appearing on Golf Channel next week,” said Lucas. “Teaching has been my life for quite a few years and having an opportunity to do this on Golf Channel will be a privilege.”
Last year, some 6,340 PGA/LPGA Professionals nationwide gave more than 106,600 free lessons to consumers throughout May. The program, which will reach the one million free lesson mark in 2009, provides golfers of every age and skill level the opportunity to learn the basics of the game or improve upon existing skills.
All PGA/LPGA Professionals participating in PGA Free Lesson Month can be found on PlayGolfAmerica.com.

About PGA Free Lesson Month

PGA Free Lesson Month is one of several programs designed to grow and stimulate participation in the game of golf under “Play Golf America,” a national marketing umbrella campaign that is supported by the golf industry. Play Golf America was developed by The PGA of America, with the support of Allied Associations including: the LPGA, National Golf Course Owners Association, PGA Tour, USGA and others involved in the annual Golf 20/20 Conference. 

Since The PGA of America and Golf Digest jointly launched this nationwide campaign in 1998, more than 938,000 free lessons have been given. Last year, nearly 6,340 PGA/LPGA Professionals nationwide gave more than 106,600 free lessons to consumers. Among those who participated in 2008, 54 percent were new customers at the host facility, 30 percent were women and 23 percent were new to the game.

One of the most successful growth-of-the-game initiatives in the golf industry, PGA Free Lesson Month is a collaborative campaign spearheaded by The PGA of America, Golf Digest Publications and Golf Channel. 

The program utilizes the PlayGolfAmerica.com Web site to serve as a link for consumers to access fun, affordable and informative programs in their area.

About The PGA of America

Since 1916, The PGA of America's mission has been twofold: to establish and elevate the standards of the profession and to grow interest and participation in the game of golf. 

By establishing and elevating the standards of the golf profession through world-class education, career services, marketing and research programs, the Association enables PGA Professionals to maximize their performance in their respective career paths and showcases them as experts in the game and in the multi-billion dollar golf industry.

By creating and delivering dramatic world-class championships and exciting and enjoyable golf promotions that are viewed as the best of their class in the golf industry, The PGA of America elevates the public's interest in the game, the desire to play more golf, and ensures accessibility to the game for everyone, everywhere. The PGA of America brand represents the very best in golf.

