
July 28, 2014
 
Turner Sports' 24th Consecutive Year of PGA Championship Coverage 
Tees Off Thursday, August 7, from Valhalla Golf Club in Louisville
 
TNT to Exclusively Televise 18 Hours of Live Coverage

PGA.com, Managed by Turner Sports, To Provide More Than 75 Hours of Original Video Content
Via the Emmy Award-Winning PGA Championship LIVE
 
Turner Sports will provide comprehensive multimedia coverage of the 96th PGA Championship held August 7-10 from Valhalla Golf Club in Louisville.  TNT will televise 18 hours of exclusive live action including six hours each day on Thursday and Friday, Aug. 7-8, from 1-7 p.m. ET, along with live coverage of the third and fourth rounds on Saturday and Sunday, Aug. 9-10, from 11 a.m.-2 p.m. 
 
This marks the 24th consecutive year of Turner Sports' coverage of the PGA Championship and TNT's 16th straight year televising the event. Across TNT and PGA.com, Turner Sports will provide nearly 100 hours of original programming from Valhalla. TNT commentators will include Sports Emmy Award-winning host Ernie Johnson, analysts Ian Baker-Finch and Billy Kratzert, with Vince Cellini handling pre- and post-round interviews.
 
PGA.com, managed by Turner Sports, will offer extensive coverage of the event including live streaming via PGA Championship LIVE, an Emmy Award-winning digital franchise with multiple live video streams allowing fans to follow marquee groups and par-3 coverage. Live coverage from Valhalla will consist of three streams which include the Marquee Group, Par 3 and Press Room. PGA Championship LIVE will be available across a wide array of platforms including desktop, iOS and Android tablets and smartphones. 
 
Fans will also be able to view simulcast broadcast coverage of the tournament via PGA.com. TNT coverage will require viewers to log in with their user name and password given to them by their TV service provider. CBS' coverage of the championship will not require log in. 
 
PGA Championship LIVE’s Marquee Group will be hosted once again by play-by-play announcer Brian Katrek and analyst Michael Breed, alongside course reporters Ted Tryba and Fred Albers. Amanda Balionis will anchor highlight coverage and breaking news from the media center for the Marquee Group. 
 
Valhalla will host the return of the PGA Championship Long Drive Competition, which originated in 1952 in Louisville. PGA.com will provide coverage of the event on Tuesday, Aug. 5, as players are offered the opportunity to hit one shot from the No. 10 tee to win a special money clip inspired by the one received by Jack Nicklaus for hitting the longest drive at the PGA Championship in 1963. 
 
The Pick the Hole Location Challenge Hosted by Jack Nicklaus Presented by Samsung, planned for Valhalla’s par-four 16th hole, returns for its second year with fans able to vote for the final round hole location via PGA.com/vote. Voting concludes Saturday night, with the winning location revealed, then cut and placed on Sunday morning. 
 
Additionally, through a partnership with World Golf Tour, fans will have the ability to play the four potential hole locations, as well as nine select shots from around Valhalla through The PGA Championship Virtual Challenge available at PGA.com.
 
Additional cross-platform highlights:
 
TNT
 
i. TNT Total Motion – A super slo-mo camera will deliver a definitive point of view for swing analysis and a review of specialty shots.
ii. Golf Trax – TNT and PGA.com will provide viewers with a virtual tour of the course along with an aerial view of a player's ball direction and a 360-degree view of each hole. 
iii. Chasing the Trophy – A daily all-access look at 2014 PGA Professional National Champion Michael Block, who is one of the PGA Club Professionals competing in this year's PGA Championship. 
 
PGA.com
 
i. Video Highlight Hub – An enhanced experience will allow fans to search and browse by player, round, hole or top moment from the 2014 PGA Championship.
ii. Leaderboard – Expanded from last year, new enhancements will deliver more data and social conversation built into the leaderboard, providing fans with additional live analytics and greater opportunity to engage via social media.
 
Mobile
 
i. Apps – A full suite of PGA Championship apps will return across phone and tablets. Both the Android app, sponsored by Samsung, and the iOS app, sponsored by Mercedes-Benz, will offer access to news, live updates, the leaderboard and a player locator, which allows users to track the location of their favorite players on the course. 
ii. Mobile Website – In addition to the PGA Championship apps, the PGA.com mobile website will offer video, live scoring, news and updates throughout the event.
 
Social
i. Turner Snap-Shot – Players will be invited to take a “selfie” of themselves within the clubhouse for photos which will then be shared on PGA.com and across social channels. 
ii. Video Highlights – @PGA_com will provide fans with video clips of key moments and highlights during the tournament.
iii. Social Caddy – In its second year, this feature will be enhanced through the data provided via ShotLink technology. 
iv. #PGAChamp – using the hashtag #PGAChamp, fans can join in and follow the conversation from PGA professionals, analysts and other golf fans on Facebook, Twitter, Instagram, YouTube and Google +.  
 

 

