


FAMILIES AND JUNIOR GOLF

With traditional programs such as Take Your Daughter to the Course Week and Kids Play
Free, families have always been a target for Play Golf America. Especially with the shift

in American culture over the past decade towards a more family-centric lifestyle, Play Golf
America positions golf as a perfect recreation for families to play and enjoy together.

2009 HIGHLIGHTS

Family Golf Month was the most successful of all the national promotions in terms of:
* Average participants (82.3)

« Total consumer reach (98,550)

+ Financial impact per facility ($4,310)

Additional successful family initiatives included:
« The NGCOA'’s Take Your Daughter to the Course Week
- 1,200 host golf courses
- Average of 32 golfers
« 540 facilities reported offering the PGA Family Course or similar short course programs.
- Averaged 492 rounds at $13
- Facilities realized $6,400 in golf fees
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JUNIOR GOLF

As part of a strategic effort for a more formalized approach to developing junior golfers,
several steps for more prominent and aggressive initiatives were initiated. A first step
was expanding junior golf content on PlayGolfAmerica.com and adding junior activities
as a program type.

The United States Golf Association and The PGA of America announced a partnership for
a Junior Golf Program in 2009 that focuses on expanding the number of junior golfers
while fostering life-long participation in the game. The USGA-PGA partnership began with
two initiatives:

After Schools Program: Piloted in eight PGA Sections (Dixie, Illinois, Indiana, New Jersey,

Northern Texas, South Florida, Southern California and Wisconsin) the six-week

development activity was offered as a next step to support in schools programs.
Conducted at 44 schools with 48 PGA Professionals providing instruction to more
than 1,000 students

Course Access Pass: Promoting special and discounted greens fees for juniors,

with some 1,400 golf facilities already offering junior rates. In 2010, this will expand

to a more formalized program to include online rules, etiquette and skills tutorials.

Other industry-based junior golf programs promoted under the Play Golf America

umbrella included:
Sticks for Kids: Delivered by the NRPA and GCBAA, this program grew to more than
400 host facilities in 2009. By providing hosts with 10 sets of US Kids junior golf clubs,
facilities report an average of 170 kids taking advantage of these resources.
LPGA-USGA Girls Golf: Offered at 182 different chapters, with LPGA and PGA
Professionals providing all the instructions for comprehensive golf experiences that
reached an average of 32 girls each in 2009.

Over and above these branded programs, PGA and LPGA Professionals continue to offer
junior programs at the grass roots level as a mainstay for player development. According
to 2009 reports, 72 percent of PGA Professional-managed facilities offered some type
of a junior camp with an average of 74 juniors.
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PLAY GOLF AMERICA DAYS AND CONSUMER EVENTS

In 2009, for the first time, the combined reach from all consumer events exceeded
100,000 people.

2009 RECORD HIGHLIGHTS:

Through the traditional Play Golf America Days, PGA Sections and their Professionals:

+ Reached nearly 22,000 golf enthusiasts in 60 Play Golf America Days

+ Expanded the use of inflatable nets to more than 80 pre-existing consumer events,
giving golf exposure to a diverse audience of some 37,000 people

In 2009, these Play Golf America experiences were brought to eight WNBA games,
Major League Baseball, NCAA Hockey, NHL Hockey, NCAA Football, NSL Soccer,
NASCAR races, as well as at shopping malls and business conferences.

Another highlight was the PGA Learning Center presented by American Express at the

9lst PGA Championship at Hazeltine National Golf Club. This on-site 6,000-square-foot
tent included hitting bays, putting greens, chipping greens and simulators designed to give
spectators a free, fun and interactive golf experience. More than 75 PGA Professionals from
the Minnesota Section welcomed a record 42,000 visitors plus provided instruction directly
to 4,035 spectators throughout the week.

The LPGA coordinated similar initiates as they hosted “Front Row Experiences” at seven
LPGA Tour and Duramed Futures Tour events. Space was sectioned off on actual tournament
practice ranges as LPGA Teaching & Coaching Division Professionals volunteered to provide
more than 1,500 spectators with free 10-minute lessons.

The real impact is using these events to drive activity follow-up golf programs. The PGA
used a series of on-site promotional templates and post-event e-mails to link attendees
with Play Golf America programs, especially Get Golf Ready.



PLAY GOLF AMERICA SUPPORTERS

Coming out of the 2003 GOLF 20/20 Conference, The PGA of America developed Play
Golf America with the support of Allied Associations including the LPGA, NGCOA, PGA
TOUR, USGA and others. Within a few short years, Play Golf America has firmly established
itself as a highly respected, industry-wide initiative for impacting the growth and business
of the game.

It is important to recognize the following organizations, companies and friends providing
continued support of Play Golf America. The success and progression of Play Golf America
is directly attributed to this industry-wide support and commitment.
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...leading the world in kids golf.
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Play Golf
America

The Professional Golfers’ Association of America
100 Avenue of the Champions

Palm Beach Gardens, FL 33418-3653

T: (800) 477-6465 | F: (561) 624-8403
www.PlayGolfAmerica.com
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