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The PGA Championship returns to Hazeltine National Golf Club in Chaska,

Minn. this year. Rich Beem won the
which features the par-

Center in . The Hall of Fame
recognizes all PGA members who
have made significant and lasting
contributions to The PGA of America
and the game of golf.

PGA Professionals have taken the
lead in the industry-wide growth of
the game initiatives, highlighted by
“Play Golf America,” which debuted in

at the suggestion of PGA Past
President M.G. Orender. Each year,
Play Golf America, which is aimed
at attracting both new and returning
golfers to the game, continues to
set participation records for both
consumers and PGA Professionals.

As the featured program
and next step for Play Golf America,
Get Golf Ready is an industry-wide,

nationally branded program designed

to bring new golfers into the game in
a fast, fun and gratifying way and to

bring former golfers back to the sport.

Included in The PGA of America’s
initiatives is Patriot Golf Day, the
primary fund-raiser for the Folds
of Honor Foundation that is
jointly supported by The PGA

PGA Championship at Hazeltine,

th hole (pictured).

of America and the United States Golf
Association. Patriot Golf Day supports
the families of those military veterans
who have been disabled or lost their
lives in the line of duty. The initiative
also receives support from the Golf
Course Superintendents Association
of America (GCSAA), Club Managers
Associatio, An of America (CMAA),
the National Golf Course Owners
Association (NGCOA) and from

many of the country’s leading golf

manufacturers and media outlets.

The PGA of America conducts
more than tournaments for its
members and apprentices. Through
a network of  Section offices, The
PGA maintains a total commitment
to its Professionals, helping the
membershipmeet the demands of
today’smarketplace and addressing
issues that are vital to the golf industry.

Through its commitment to the
game and leading to its centennial in

, The PGA of America proudly
displays its brand, the “gold standard”
for PGA Professionals, who are
recognized as “The Experts in the
Game and Business of Golf.”

That brand underscores The
PGA’s membership, employers,
and the golfing public, and their
dedication to preserving golf's
heritage while increasing its
popularity and awareness.

Since , The PGA of America
has established new standards of
excellence, by expanding educational
opportunities, programs and services
for its members. Inits rd year, The
PGA stands firm and continues to
flourish on the principles that were
established by its founders.

PGA Professional Terri Anthony-Ryan conducted this group clinic at the
PGA Learning Center Presented by American Express on the grounds of the

PGA Championship.
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