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AMERICAN EXPRESS WOMEN’S GOLF MONTH

ADDRESSES GAME’S LARGEST GROWTH POTENTIAL
Each year more and more women are picking up their clubs and heading to courses all across the country to experience the many benefits of the game of golf.  This increase in the number of women golfers is due in part to Play Golf America’s American Express Women’s Golf Month.  Throughout the month of June, PGA Professionals on thousands of golf courses nationwide offer special programs, celebrating golf as a yearlong sport and recreation for women.  

Participating courses seek to provide golf enthusiasts with the opportunity to learn, re-learn and play golf in an environment that is fun and women-friendly.  Programs including Get Golf Ready for Women, Women’s Play Golf America Days and LPGA Front Row Experiences offer unique opportunities to connect with PGA and LPGA Professionals and benefit from their expertise.


Get Golf Ready, Play Golf America’s featured program in 2009, presents a series of five lessons designed to get new golfers on the course and playing for an affordable price.  More than 1,300 facilities are certified to host Get Golf Ready programs and at least 50 programs nationwide are offering Get Golf Ready classes targeted for women.  Bethany Diamond, a nurse practitioner and Get Golf Ready participant in Denver, Colo., encourages other women to get involved, regardless of age and skill level. 

“I’m really glad there’s a program targeted for women,” said Diamond.  “From an intimidation standpoint, it really put me at ease to be with other women who were getting used to playing golf.”


In addition to Get Golf Ready, many Play Golf America Days shift their focus to women during American Express Women’s Golf Month.  Five Women’s Play Golf America Days are scheduled for the balance of the year.  At hosting facilities, golfers will have the opportunity to receive free instruction, connect with other women who are learning the game, and enter raffles for prizes including two pairs of entries into future Get Golf Ready sessions at each site. 

The LPGA offers even further instruction to spectators who attend participating LPGA Tour events.  LPGA Professionals provide fans with the unique opportunity to get inside the ropes to demo equipment and receive a free 10-minute lesson on the tournament driving range.  Four Front Row Experiences have been scheduled at LPGA and Duramed Futures Tour events.  Details can be found at www.LPGA.com. 

“American Express Women’s Golf Month provides everyone an opportunity to participate in fun golf activities, to play better golf with instruction from skilled PGA and LPGA Professionals, and also to have fun while doing it,” said Anne Lyndrup, Director of Player Development, National Golf Course Owners Association and leader of the Women’s Golf Month organizers.  In the five years since Women’s Golf Month premiered in 2005, more than 135,000 people nationwide have gotten involved in the program, and statistics have consistently shown that 34 percent are beginners.

Golf is recognized as a good business tool, outlet for exercise, and way to connect with family and friends, all of which have motivated women to learn and improve their game.  A survey conducted by the Golf Digest Companies Research Center showed that 73 percent of women agree that golf has helped them develop new relationships and allowed them to network in their business, and 54 percent believe that golf has helped them be more assertive in the workplace and at home.  Additionally, health research has shown that those who play golf four times a week and walk the course expend nearly 8,000 more calories a week than golf cart riders.  That translates to an additional loss of nine pounds over three months.

LPGA Tour and World Golf Halls of Fame member Nancy Lopez, PGA/LPGA Professional Suzy Whaley and fitness expert and philanthropist, Donna Richardson Joyner are all supporting American Express Women’s Golf Month.  Anyone registering for American Express Women’s Golf Month events online at www.playgolfamerica.com will be entered to win a set of Nancy Lopez golf clubs and American Express gift cards. 
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