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REIGNING PGA CHAMPION Y.E. YANG HIGHLIGHTS SUCCESSFUL NORTHERN TEXAS SECTION PLAY GOLF AMERICA DAY

(May 13, 2010) -- Reigning PGA Champion Y.E. Yang joined the Northern Texas PGA Section for its annual Play Golf America Day, May 15, at City Pointe Golf Center in Dallas.

The engaging Yang capped off the day by conducting an hour-long free clinic for nearly 150 attendees.

“Days like this don't take a lot of time but impact a lot of people so it is time well spent,” said Yang through an interpreter. “I didn't have someone helping me when I started playing golf at 19 and I always said that if I succeed then I would help in any way that I could. It is rewarding, fun and any good result I see is very gratifying.”

Yang took instructional questions from the audience, provided insight into his historic victory last August at Hazeltine National Golf Club, and gave individual instruction to juniors.

“Junior golf is important because one of these kids could become a competitor of mine or follow in the footsteps of one of my colleagues,” said Yang. “It's good that they're walking outside and not staying in playing video games.  I'm more grateful if they learn than they are of me for helping.”

In addition to the clinic conducted by Yang, more than 15 PGA Professionals from the Northern Texas PGA provided instruction to the attendees during free 10-minute lessons and complimentary golf clinics for children and adults on all aspects of the game regardless of skill level.

“The event with Y.E. Yang really puts a personal face on The PGA of America and the PGA Championship as well,” said Northern Texas PGA Executive Director Darrell Crall. “For the reigning PGA Champion to give of his time to both young and old alike, really says a lot about him as an individual. We were honored to have him.”

The Play Golf America Day attendees also had the opportunity to compete in long drive, chipping and putting contests throughout the day.

About Play Golf America

As the industry’s leading player-development program, Play Golf America was developed by The PGA of America with the support of founding organizations including: the Ladies Professional Golfer’s Association, National Golf Course Owners Association, PGA Tour, United States Golf Association and other Golf 20/20 Conference participants.
-- more --

Established as a comprehensive marketing campaign in 2004, Play Golf America has evolved into a multi-dimensional initiative, including various programs, resources, and educational tools as well as a marketing campaign to increase participation among new and existing golfers.  It has received continued support from Executive Women’s Golf Association, Golf Range Owners Association of America, Golf Course Superintendents Association of America, National Recreation and Park Association, Golf Course Builders Association, the International Association of Golf Administrators, and The First Tee. For more information, visit www.playgolfamerica.com.

About The PGA of America
Since 1916, The PGA of America's mission has been twofold: to establish and elevate the standards of the profession and to grow interest and participation in the game of golf.
By establishing and elevating the standards of the golf profession through world-class education, career services, marketing and research programs, the Association enables PGA Professionals to maximize their performance in their respective career paths and showcases them as experts in the game and in the multi-billion dollar golf industry.
By creating and delivering dramatic world-class championships and exciting and enjoyable golf promotions that are viewed as the best of their class in the golf industry, The PGA of America elevates the public's interest in the game, the desire to play more golf, and ensures accessibility to the game for everyone, everywhere. The PGA of America brand represents the very best in golf.
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