
[image: image1.jpg]™





IMMEDIATE RELEASE




                                    Contact:           Ashley Peden
Jan. 24, 2012

                                                                                                                              561/624-8434
                                                                                                                                                           apeden@pgahq.com

PGA OF AMERICA CREATES NEW POSITIONS IN THE FIELD TO HELP GROW THE GAME 
Nine New Positions to be in Place by Spring to Help Facilities Grow the Game 

PALM BEACH GARDENS, Fla. – As a major component of the new Golf 2.0 initiative to grow the game of golf, The PGA of America has hired four new PGA Player Development Regional Managers in strategic markets across the country. The new Regional Managers, who will serve the New York, Chicago, Southern California and Boston markets, are charged with implementing strategies, initiatives and programs to expand the reach of golf among current and potential players.
The new PGA Player Development Regional Managers:

· Jonathan Gold, PGA – Gold, whose territory covers the state of New York, brings extensive knowledge and experience in all facets of the golf industry. He helped raise more than $30,000 for the Metropolitan Junior Golf Association during the four years he spent at The Meadow Brook Club in Jericho, N.Y.
· Nikki Gatch – Gatch has more than 17 years of managerial experience, including both programming and growth-of-the-game initiatives. She joins The PGA after spending more than a decade with the Southern California PGA Section, most recently serving as assistant executive director.
· Frank Chieppa, PGA – A 27-year PGA Professional, Chieppa served the past two seasons at the Legends Golf Club in Franklin, Ind., and will oversee the Chicago market. A graduate of Illinois Benedictine College, Chieppa has had an extensive career as a golf professional, having worked at private, municipal and semi-private facilities.
· Brian Bain, PGA – Bain, who served the past nine seasons at Robert T. Lynch Municipal Golf Course in Brookline, Mass., will manage the Boston market. Bain was recipient of the 2011 PGA President’s Plaque, an award given to a PGA Professional who demonstrates exemplary player development efforts. He has been a member of the National PGA Junior Golf Committee since 2009.
--more--

Over the next several months, five additional PGA Player Development Regional Managers will be hired in the Washington, D.C., Atlanta, Phoenix, Dallas and Seattle markets. The market selection is based upon internal research that indicated each region was among the highest in the country for demand to play and a return to the game. All PGA Player Development Regional Managers will work in conjunction with the 12 existing PGA Employment Consultants in support of these markets nationwide.
“The PGA of America is excited to attract high-caliber, energetic individuals to support our growth-of-the game efforts," said Joe Steranka, chief executive officer of The PGA of America. “They will be responsible for helping the golf industry drive, promote and develop innovative initiatives that reach out to golfers in diverse markets nationwide. By their efforts, we will expand our outreach to women, minorities and junior golfers, underscoring golf as a game for everyone.”

Each PGA Player Development Manager will also provide support to allied associations throughout the golf industry, as well as deliver education to facilities and businesses in support of initiatives and events to promote the game to new audiences.
To learn more about these positions, visit the PGA Employment Center at: PGA.com/employment. For more information on Golf 2.0, visit www.Golf20.net.

About The PGA of America

Since its founding in 1916, The PGA of America has maintained a twofold mission: to establish and elevate the standards of the profession and to grow interest and participation in the game of golf. By establishing and elevating the standards of the golf profession through world-class education, career services, marketing and research programs, The PGA enables its professionals to maximize their performance in their respective career paths and showcases them as experts in the game and in the multi-billion dollar golf industry. By creating and delivering world-class championships and innovative programs, The PGA of America elevates the public’s interest in the game, the desire to play more golf, and ensures accessibility to the game for everyone, everywhere. As The PGA nears its centennial, the PGA brand represents the very best in golf.

The PGA of America, 100 Avenue of the Champions, Palm Beach Gardens, FL 33418
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