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For Immediate Release:





January 26, 2012


 THE PGA OF AMERICA AND TURNER’S CARTOON NETWORK ENTERPRISES

  DEBUT ALL-NEW PGA AUTHENTIC JR. PRODUCT LINE 

Youth Apparel Line from Garb Unveiled at the 59th PGA Merchandise Show; 
Product Debuts in Spring 2012 
PALM BEACH GARDENS, Fla. -- The PGA of America and Turner Broadcasting’s Cartoon Network Enterprises (CNE), the licensing and merchandising arm for the children’s television network, have announced the launch of the PGA Authentic Jr. line of licensed products, which will debut at green-grass retailers throughout the nation in May 2012.  

The first products from the line will include youth apparel consisting of shirts, outerwear, shorts, skorts and hats for boys and girls. This line was created and distributed by Garb, a leading manufacturer of children’s golf apparel.  The products, which will retail for the suggested retail price range of $13-$55, were officially unveiled to the golf industry today at the 59th PGA Merchandise Show, at the Orange County Convention Center, in Orlando. 

“The PGA of America is thrilled to partner with Cartoon Network Enterprises to bring children nationwide some of the most dynamic new fashions in golf from Garb via the PGA Authentic Jr. line,” said PGA President Allen Wronowski. “By exploring new licensing and merchandising partnerships, we are able to deliver the sense of fun, enjoyment and excitement that the game of golf represents to kids everywhere through clothing that is young, vibrant and new.”

In 2009, Turner’s CNE was named the exclusive youth licensing agent for The PGA and charged with creating a line of consumer products that appeal to the sport’s youngest fans and also creates a broader and more accessible entry point to the sport.  

“The PGA of America is the marquee name in the game of golf, and we have an exciting opportunity to build a fun and engaging consumer products program for the youth market that embodies the core attributes of the Association,” said Pete Yoder, vice president of consumer products, CNE. “With a great partner in Garb, and strong creative execution of the apparel line, the debut of PGA Authentic Jr. is off to a fantastic start, and we look forward to building and expanding the line in the coming years.”

The licensing deal is one part of a larger, long-standing relationship that exists between Turner Sports and The PGA and will continue through 2019, as the two companies previously extended their broadcasting and interactive media agreements, covering the PGA Championship, PGA Grand Slam of Golf and PGA.com.  

About The PGA of America:

Since its founding in 1916, The PGA of America has maintained a twofold mission: to establish and elevate the standards of the profession and to grow interest and participation in the game of golf. By establishing and elevating the standards of the golf profession through world-class education, career services, marketing and research programs, The PGA enables its professionals to maximize their performance in their respective career paths and showcases them as experts in the game and in the multi-billion dollar golf industry. By creating and delivering world-class championships and innovative programs, The PGA of America elevates the public's interest in the game, the desire to play more golf, and ensures accessibility to the game for everyone, everywhere. As The PGA nears its centennial, the PGA brand represents the very best in golf.

About Garb:

Established in 1996 in Evergreen, Colo., Garb produces high quality, affordable sportswear for young, sports-minded people.  With an emphasis on golf, NCAA sports teams and tennis, Garb distributes their products though better retailers across the country and internationally.  

About Turner Broadcasting, Inc.:

Turner Broadcasting System, Inc., a Time Warner company, creates and programs branded news; entertainment; animation and young adult; and sports media environments on television and other platforms for consumers around the world.  Turner brands and businesses include CNN/U.S., CNN International, CNN.com and HLN; TBS, TNT, truTV and Turner Classic Movies; Cartoon Network, Boomerang and Adult Swim; and Turner Sports.   
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